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Activity 4 - Points-based Marking
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1 Candy Kittens’ sales revenue in 2016 was £1.5m. Jamie Laing is planning for an
increase in sales revenue of 12% by 2019.

(a) Calculate the planned sales revenue for Candy Kittens in 2019. You are advised to
show your working.
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1 Candmeens_Wmle Laing is planning for an
increase in sales revenue of
(a) Calculate the planned sales revenue for Candy Kittens in 2019. You are advised to
show your working.
(4)
o pAWALA L Saler PN = planned . Aaes. . tvenwslZ: ) X100 mvenug
11,900,000 . A Qo = ' "  1%¥9000
|/? g / [y,
15,00 OGO |
600009
= 16F OO wiion
Zsule)  rvenul
\

W .




9eb0-01
1(b)
Sample 1



According to a new report, confectionery sales in the UK are predicted to grow,
despite fears about the high levels of sugar in sweets. (Extract A)

(b) Explain one external cost caused by the consumption of sweets.
(4)
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According to a new report, confectionery sales in the UK are predicted to grow,
despite fears about the high levels of sugar in sweets, (Extract A)

(b) Explain one external cost caused by the consumption of sweets,
(4)
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(d) Research suggests that the biggest growth barrler for UK start-up firms is the UK
tax system., (Extract C)

Using a supply and demand diagram, analyse the likely impact on the UK
confectionery market of an increase in indirect taxes.

(6)
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(d) Research suggests that the biggest growth barrier for UK start-up firms is the UK
tax system. (Extract C)

Using a supply and demand diagram, analyse the likely impact on the UK
confectionery market of an increase in indirect taxes.
(6)
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1 (a) Using Extract A, discuss the use of HDI as an indicator of growth.
(8)
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1 (a) Using Extract A, discuss the use of HDI as an indicator of growth, ®
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(b) Assess the importance of transport and communication to the increase in
globalisation over the last 50 years.
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(b) Assess the importance of transport and communication to the increase in
globalisation over the last 50 years.
(10)
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(c) Assess Hero Cycles’ decision to open its Global Design Centre in Manchester.
(12)
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(d) Evaluate the extent to which Hero Cycles should adapt its marketing strategy for

global markets.
(20)
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(d) Evaluate the extent to which Hero Cycles should adapt its marketing strategy for
global markets.
(20)
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(d) Evaluate the extent to which Hero Cycles should adapt its marketing strategy for
global markets.

(20)
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(Total for Question 2 = 50 marks)

TOTAL FOR SECTION B = 50 MARKS
TOTAL FOR PAPER = 100 MARKS
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